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MKT621- Advertising & Promotion (Session - 1)

Question No: 1 (Marks: 1) - Please choose one
Advertisingis amost i mportant ingredient of promotion mithat
is:

» Paid form of personal communication
»Paid for m of non-personal communication

» Non paid formof personal communication
» Non paid form of non-personal communieation

Question No: 2 (Marks: 1) - Pleaseghoase’one

Following are the ma or benefits efyadvertising towards society,
EXCEPT

» Creating employment oppertunities
» Add styleto the lifie of customers

» Enhance awaréness.about products
» Presenting sugar coated benefitsand har ms

Question No: 3 (Marks: 1) - Please choose one
Which one of the falowing statementsis NOT true about the
concept of a customer?
» A customer and consumer is alwaysthe same thing - the terns are
completely interchangeable
» Customers can be described as clients
» A customer doexn't necessarily consume the product that he/she has



purchased
» Industry can be described as customer of a university

Question No: 4 (Marks: 1) - Please choose one

Which one of the fallowing explains the course of a product'ssales
and profits over itslifetime?

» Dynamic Growth Curve
» Adoption Cycle
»Product LifeCycle

> SalesChart ‘ )
o



Question No: 5 (Marks: 1) - Please choose one
Forex advertising agency is providing ad copy and design services
toitsclients. Which type of agency it is?

»Creative agency-p 14

» Full serviceagency
» A Composite agency

» Media Independent agency

Question No: 6 (Marks: 1) - Please choose one

Which one of the fallowing sections of an ad copy provides the Q
main text portion of advertising message? < : l
> lllustration

»Body Copy )

> Art d@gn | é'\

» Standing Details (b
S

>

Question No: 7 (Marks: 1) - Se one
Which one of the falowing iISNOT used during " Post
Campaign Teging" ?

» Inquiry Test

» SadesT

> Recdll
>Theatre Test
-]



Question No: 8 (Marks: 1) - Please choose one

All of the following are the functions of advertising, EXCEPT
» To present the product distinct from others

» To sread a specific message
» To build brand recognition
» Put forward irregular promptsp 5

Question No: 9 (Marks: 1) - Please choose one
Increative process, which one of the following steps helpsyou to

put the probl em out of your conscious mind and put the i nfformationitod
the creative work?

)
o
» Immersion '\
»Incubation-p49 ,2

> lllumination

+ Veification \f_’,
8

Question No: 10(Marks 1) hoose one
Following are the tasks of aco iter of an advertising agency
EXCEPT: °

» Discusd ng wi ients

> Consaulting cr eteam
» Ana yz&uarketi ng data

>Scrutinthe mediavehicle



Question No: 11 (Marks 1) - Please chooseone

Which one of the fdlowing is anadvantage to advertisein a
newspaper?

»All of the given options

> Flexibility

» Low Cost per advertisement

» Coverage in remote areas

Question No: 12 (Marks 1) - Please chooseone Q
Which of the falowing methods can be used to measure theradio < : ’
audience?

»All of the given options )

)
» Coverage O
> Number of listeners (b

» Timings of programs \I

Question No: 13(Marks 1) - &ose one

Inonline advertising, an ad ears in awindow onyour
screenwhile waiting foraveb page to load iscalled?

> nter dtitial-p66 @

» Banner

» AdViews

> But



Question No: 14 (Marks 1) - Please chooseone
All marketing activities that attempt to stimulate quick buyer
action or immediate sales of a product are known as:

» Sponsorship
»Advertising

» Direct mailing
» Salespromotion

O

Question No: 15(Marks 1) - Please chooseone < )
What is the primary advantage of tel emarketing as adi rect-.

response approach?
» Personal :2

» Flexibility

» Visuadization L«
»Cost c ‘:
Question No: 16 (Marks 1)4&355 chooseone

Direct marketing is considered more cost effective as compare to other promotional
tools. Which of the following direct marketing medium leads in terms of expenditures,
salesand empllof\nent.

»Direct mail and catalogs

>T h

igon
line



Question No: 17 (Marks 1) - Please chooseone

Which one of the fdlowing statements can be true about outdoor
advertising?

» Outdoor advertisini is most effective for i nformational advertising.

» Outdoor advertising is most effective for pi oneering advertisi ng.
» Outdoor advertising is unaffected by legal restrictions.

Question No: 18 (Marks 1) - Please choose one OQ

A key difference between advertising and publicity is that:
» Advertising is personalized promotion and publicity is pEomotion.

» Advertising is presented through the media and publicity i
not.

» Advertising is paid communication and publicity isf ree of cost.
> Advertisingis always positive and publi (Xuﬂays neggtive.

>

Question No: 19 (Marks 1%@ chooseone
Which of the fdlowi tributes fabricate a cutural environment?

ng
» Population inﬁrgnoﬂetary regulations, behavioral patterns
» Language, custc amount of bureaucracy

»L anguage, religion, values, attitudes
> Pop@come, religion, Language, attitudes



Question No: 20(Marks 1) - Please chooseone
Y ou are attending a semi nar where different musicians share

frequent needs in music industry. If your company plansto servethis group, then this
group will be your potential

» SBU
»Target market-p8

» Strategic Grid
» Business Profile

Question No: 21 (Marks 1) - Please chooseone
MGM's has segmented its market for its sandwiches based on
characteristics such as age, gender and income. The companyis following which
segmentation strategy ?
»Demographic-P5
» Geogaphic
» Psychographic
» Behaviora

Question No: 22 (M arks)1) - Please chooseone
ABCOil Compafly has'eontracted with Pakistan State Oil for the

supply of oil Tortiye years. It is an example of which of the following?
»Business to business mar keting

> Business to consumer marketing
»“@onsumer to consumer marketing
» International marketing



Question No: 23 (Marks 1) - Please chooseone
Which of the fdlowing isNOT arequirement for setting
advertising objectives?

»0Objectives mud be stated in ter ms of profits.

» Objectives must specify the amount of change.

» Objectives must berealistic.

» Objectives must be clear and in writing.

Question No: 24 (Marks 1) - Please chooseone
Which of the falowing can be quality/qualities of an account

executive in an advertising agency?
» Humble, Soft Spoken and Concentrate

> Ability to develop ateam and to get the bes put'af it

» good Have contacts and friendly rel ati onshipawith the clients
»All of the given options

Question No: 25 (Marks 1) - Phease choose one
Anadvertising agency may | oge its clientsdue to which of thefoll owing reasons?

» The employees forget that they are working for client not for
company:

» When agency fails to sustain theeffective level of communication
» Client does not want creative advertising but company i nsists
eenti nuously
» Clients traditionally change advertising agencies, so loosing client is ordinary



Question No: 26 (Marks: 1) - Please choose one
unlike advertising or salespromotion involves adirect
relationship between buyer and seller.
> Publicity
» Personal selling

» Public Relations
»All of the given options

Question No: 27 (Marks 1) - Please chooseone ‘ )
Which of the falowing are components of a print ad? 4

» Signature, copy, and illugtration
»Headline, signat ure, copy, illustration

» Headline, signature, copy, illugration, slogan ‘b&(
» Headline, copy and signature \I

Question No: 28 (Marks 1) - P Seone

Which one of the fallowing medium the ability to change the

ad-copy very quickly?
» Magazine
> Radio .
»Newspaper-p59
> TV



Question No: 29 (Marks 1) - Please chooseone
Which one of the falowing is the highest advertising rate, when an

adis executed on TV for ashort time?
>Flat rate

» Adjusted rate

> Transient rate
> Premum rate

O

Question No: 30 (Marks 1) - Please chooseone i Q
Which type of sales promotional offer is used when aman N ¢
places onetiny bottle of shampoo in abag and hangsitiaf each household door?
> A Dedl fb
» A Premium I
» A Sample
» A Point-of-Purchase i %

N

Question No: 31 (Mar 1)5Please chooseone
Which of the foll owitgu example of outdoor advertisement?

» Wall cloclk rinted logo in acompany office
»>Poger pasted on theinterior wall of a bus

» Bu ingin aseminar room
> phlet given to you in the waiting room of airport



Question No: 32 (Marks 1) - Please chooseone
Which one of the falowing is NOT an exanmpl e of outdoor

advertisement?
> Transit advertisement

> Out-of- home advertisement

> Mobile Billboards
> Point of Pur chase advertisement

O

Question No: 33(Marks 1) - Please chooseone i O
Which one of the falowing is animportant factor helpful i A,.
selection of a medium for advertisement? &

» Cost

» Reach 1 b
» Popularity of medium
»>All of the given options %

Question No: 34 (Marks 1) - Please chooseone

Which of the fdlowi iacan create more sense of excitement
among audien hocolate ad?

» News|

> Bill

> Magazine

>TV
A‘



Question No: 35(Marks 1) - Please chooseone
Which one of the falowing is best, when a company wants to
convey detailedinformation about the product such as price, percentage
discounts & product features?
» Newspaper

> Billboard
> Radio
>TV

Question No: 36 (Marks 1) - Please chooseone
Thead of which of the following products isbest example of
seasonal advertisement?

» Milk
» Shampoo

» Energy Saver bub
»Coffee

Question No: 37 (Mark& 1) - Please chooseone
What are the objectjvesefithe salesperson in providing after-sale
service?
» Délivery or installation of the product or servicethat meetsor exceeds
customer expectations

> fmmediate follow-up calls and visitsto address unresa ved or
new concerns

» Reassurance of product or service superiority through demonstrable
actions
» To improve customer service through satisfaction



Question No: 38(Marks 1) - Please chooseone

Which one of the fdlowing is the characteristic of a good brand?
»Distinctive and easy to remember

» Include company s name
» Latest technol ogy

» Appea to young people

Question No: 39 (Marks 1) - Please chooseone
Which of the fdlowing isimportant when you are considering the
notion of brand values?

» Difference between benefits and Quaity
> Difference between benefits and Service

> Difference between benefits and features
»All of the given options

Question No: 40 (Marks 1) - Pleaseghoose one

Which one of the foll owing €ambétter defi ne the brand equity?
» Profit remaining after deducting production coss

» Financial val ueiof a brand based on associated good will

> Brandswhithde\not harm the environment
»Good value products



Question No: 41 (Marks 1) - Please chooseone
Promotional advertising related to:

» Massadvertising
» Targeted advertising
»An effort to create a positiveimage

> An effort to increase sales

Question No: 42 (Marks 1) - Please chooseone
Which of the fdlowing statements about objectionsduring & sales

presentation is TRUE?
» Objections are typically best handled by i gnoring them

> A good salesperson only allows objections to be raised’once the sales
presentati onis concluded
» Objections can arise at any time during the sales presentation

» Inhandling an objection, a sal esperson shoul d be willing to
challenge the prospect's opinion‘and eperience

Question No: 43 (lyrarksi 3)

Y our company miay hawve regular cusomers, occasional customers,

or forced customers.

However{ the thance to create loyalty will be moreif you have customersthat are
moretegular. How will you create loyalty

among¥our regular customers?



Question No: 44 (Marks 3)
For you, a logo of acompany isa differentiating € ement that highlights

distinctiveidentity of the company among competitors. Describe what should be
considered asbasic ingredientsto des gn agood logo?

Inthe world of design and advertising corporate identity refersto your logo and all related
items identifying your company such as Letter Heads, Business Cards, Vehicles and
Store Signs etc. Corporateidentity is not advertising yet as it isahighly visible
expression of your positioning, it greatly affects the impact of your advertising.

A corporate identity program is a set of standards established to govern the look ofyall
identity items and such identity programs

covers, logo design, colors, typefaces, placement of graphics and size relgtionshi ps
between your logo and other graphic or copy elements. Having a cofporate identity
program and spelling out

your standards determines the way you want to identify your product or

company.

Question No: 45 (Marks 3)
InMagg Nodels advertisement on T\, which"ingredients they use to make a Successul
ad?

Question No: 46 (M arksi5)

In21st century, online advertising become modern advertising

techni que fer mostiof the Firms Describesthe reasonswhy afirm isinfavor of online
advertising.



Question No: 47 (Marks 5)
Why market trend and competitor sactivity is important in order to
develop a concept of ad?

Question No: 48 (Marks: 10)
Suppose you are workingin XY Company as marketing manager and atask to m
marketing plan for your product is assigned to you. What necessary inf ormati

required for devel oping
amarketing plan? Q
Question No: 49 (Marks 10) o O

Sincethe evolution, advertising is facing different criticism

you think that advertising should be abolished? .z

»Business to Busi ness Advertising



Question No: 2 (Marks: 1) - Please choose one
Which one of the falowing puts di fferent pieces of information

together in a creative process?
» Orientation

> ldeation

> Incubation
» Synthesis.page20

P

Question No: 3 (Marks: 1) - Please choose one O.
d

Which one of the falowing is called the activity based?

objective oriented approach of budgeting? [

» Market Share Approach
» Top Down Approach
»Bottom up Approach.page-25

. S
> Rtio Approach (b..
.40

Question No: 4 : 1) — Please choose one
Which one lowing methods is used for pre-testingof a TV
and Radi isement?
Questioning
der of merit test

» Paired comparison tests
» Central location test.page-30



Question No: 5 (Marks: 1) - Please choose one

Which one of the falowing is referring to encod ng of a message
for communicati on?
»Receiving a message with a common field of experience
» Trand orms an abstract ideainto a set of symbols
» Process of selecting acommunication channel

» Try to understand new i nformation

Question No: 6 (Marks: 1) - Please choose one
ROPE strategy is one of theold problem-solving techniquesand it 0

was proposed by: Q
» Kleeppner L4
» Johan M artson \ g
»Jerry Hendrix.page-42 &
» E.K. Strong L‘(b

Question No: 7 (Marks: 1) - Se one
Which one of the falowing the basc purpose of
promaoti on? A -

» Information Dissemination Correct

http://books.goodle En. pk/books?id=Zxeu8d fz2QC& pg=PA 385& dg=basi c+purpos
etof +prometion& hi=en& ei=GphWTfTyONK KhQe6xJSCDQ& sa=X & 0i=book_result
& ct=resilt&resnum=6& ved=0CEEQ6A EwB Q#v=onepage& g=basi c%20purpose%20
of%20promotion& f=false

~"Bissuading Customers

> Feedback Retrievd
> Convenienceto Customer




Question No: 8 (Marks: 1) - Please choose one

Which one of the fdlowing is NOT asynonym of Target
Audience?

» Focus group

» Target customer”
»Disbeliever customers
» Target market

Question No: 9 (Marks: 1) - Please choose one
All of the following are the stepsinvolved in creative process, ‘ )
EXCEPT: o

> Immersion \.
» Incubation &

» lllumination (b
»Edimation.page-49 \1

Question No: 10(Marks 1) - ooseone

All of the following are the eristics of publicrelations,
EXCEPT:




Question No: 11 (Marks 1) - Please chooseone

All of the following are the positive effects that can be achieved by
adopting aproper market education strategy in advertising,
EXCEPT:

> It helps to minimize sales resigance

» It helps to reduce the cog of advertising

» It makes advertising more effective
» It makesdifficult for salesforceto achieve adequatedistribution.page-
55

Question No: 12 (Marks 1) - Please chooseone
Which one of the fdlowingis the mgor ingredient/s for an
effective TV campaign?

» Celebrities

» Humor & Twist
» A storyline
»All of the given options

Question No: 13 (Marks 1) -"Please choose one
Inonline advertising, an‘ad that appears in awindow on your

screenwhile waiting forweb page to load is called?
»|nterstitial.page-66

> Banner

> AdViews
> Button ad



Question No: 14 (Marks 1) - Please chooseone
Which of the falowing can be termed as internet advertising?
» Banner

> Interstitials
» Logos
»All of the given options

Question No: 15(Marks 1) - Please chooseone O
ABC Company givesitsresellersaspecial di scount to persuade ‘l !
them, to carry and to promote its products. When doing so, ABC Co y isusing

which of the following strategy. ¢
» Intensity &,
»Push.page-73 ‘b
> Flexible \Lr
> Full %
Question No: 16 (Marks 1‘&2& chooseone
Uni-liver announces uck%draw scheme for their consumers to promote their
product (fair & lov e company has adopted which of the following strategy?

» Push strategy

»>Pull stratgxpage Page 73
> M strategy

> ration strategy



Question No: 17 (Marks 1) - Please chooseone

Which of the fdlowing function/s can a sales person perform?
» Prospecting
» |dentifying Customer need & wants

» Closingthe sales
»All of the given options

Quedion No: 18 (Marks 1) - Please chooseone
Which of the fdlowing is the most significant disadvantageof
publicity asapromotional tool?
» Publicity is expensive.
» Publicity is viewed as being biased.
» Publicity isn't believable to many people:
» Publicity isn't controllable by the company. page 76
http://books.googl e.com.pk/books? d=B2smECX/ASn4AC& pg=PA542& dg=si gnificant+disa
dvantage+of+publicity+as+at+promotional +1oel& hi=ené& ei=hq eH-

NsWA ongg D& sa=X& oi=book_result&ct=result& reshum=1& ved=0CCcQ6AEWAA#

v=onepageX g& f=false

Question No: 19 (Marks™1) - Please chooseone
A key difference hetween advertising and publicity is that:
> Advertisingis personalized promotion and publicity ismass promotion.

» Advertising is presented through the mediaand publicity is not.

» Advertisingis paid communication and publicity is free of cost.

http://books.googl e.com.pk/books? d=m791925¢] paC& pg=PA 2& dg=key+difference+
between+advertising+and+publicity& hl=en& ei=vgFWTY rT14aX OpCe2PAE& sa
=X & 0i=book result& ct=resul t& resnum=7& ved=0CEgQ6A EwBg#v=0onepage& g

=key%20difference%20between%20advertising¥20and%20publicity& f=false
» Advertisingis alwayspositive and publicity is a ways Negative

Question No: 20 (M arks: 1) - Please choose one
Theway to begin marketing research is to gather secondary data,



which consistsof information
» Thatisnot exploring before.

» That currently not exists in an organized form.

»That already exigs somewhere.
http://wenku.bai du.com/view/551697f9941ea76e58f a04f5.html

» Used by competition.

Question No: 21 (Marks 1) - Please chooseone
Which one of the fdlowing is NOT considered as competiti ve O

differentiation? ‘ )
»Product
> Service

» Sdes O
> Image ‘b
Question No: 22 (Marks 1) Pl

Y ou are attending a seminar t musicians share
frequent needsin music ind f your company plansto servethis group, thenthis

group will be your potential

> SBU 4
»>Target market
» Strategic\Gri

> Business Profile



Question No: 23 (Marks 1) - Please chooseone
MGM's has segmented its market for itssandwiches based on
characteristics such as age, gender and income. The company is following which
segmentation strategy ?
»Demographic.page
» Geogaphic

» Psychographic
» Behavioral

Question No: 24 (Marks 1) - Please chooseone

Inamarketing plan, which of the fol lowing best describes the past,
present & future market trends?

»>Market situation.
study of marketing situation provides information on the size, growth and trends of the

overall market and any relevant segments of the total market or category in this context
following essential elements should be carefully study and taken into consideration
1. Past, present & future market trends.
2. Company sales & share in market.
3. Increased marketing spending by competitors
» Financial situation
» Distribution situation

» Marketing Goals

Question'No: 25 (Marks 1) - Please chooseone
Which anelof the falowing is NOT a component of a marketing
plan?

»Environmental analysis

» Marketing strategies

» Executive summary

» Marketing impl ementation



Question No: 26 (Marks 1) - Please chooseone
Which of the foll owing sections of the marketing plan states:

Which segment of total market is growing or declining & why?
» Consumer Situation
»Product Stuation PAGE 83

> Distribution Situation
» Competitive Situation

O

Question No: 27 (Marks 1) - Please choose one [ Q

Primary data that i s necessary for marketi ng plan must be t, ®
current, objective, and

> Shortened 1 ‘b
> Accurate
> Inexpensive %

: )
Question No: 28 ( 1) - Please choose one

component alows the seller to see or hear
'sreaction to the message?
» Advertising
L Rublicity
»Personal selling

» Expensive

1on



Question No: 29 (Marks 1) - Please chooseone
How would you cl assify newspapersthat are published at colleges
and universities to provide news, information, and different opinions about the
student union and staff?
» Daily newspapers
»Specid -audience newvspapers
» Consumer newspapers
» News suppl ements

O

Question No: 30 (Marks 1) - Please chooseone Q

Which one of the falowing storyboard for a TV commerci \,
mostly used in print advertising?

>Ad Layout Not sure (b
> Body copy ,\L{

» Ad-Copy Signature

> Indrect headline

: 1) - Please choose one

Question No: 31 (Mar
ihg medium has the ability to change the

Which one of the fd




Question No: 32 (Marks 1) - Please chooseone
Which of the falowing advertising medium takes more ti me to

response towards a product when an ad is launched?
»Magazinead

» Newspaper ad
» Radio ad
» TV ad

Question No: 33(Marks 1) - Please chooseone < )
Which one of the falowing hasthe unique abilities to delive?r

high levels of reach and frequency as well as
»Television

> Radio ‘b
> Internet '\I >

» Cable network Most appealing

Question No: 34 (Marks 1) - &)oseone

Which of the fdlowing state prowdesthe best exampl eof out-of-home media?
»Ali getsan e-mail adveLtlsement on hiscomputer at work

» Zainpicks a at the airport and reads an ad abut
Toyotacars.
> Amir i ing anewspaper ad for anew theater productionwhile heis waiting
fer hisfriend

asim istravelling in abus and noticed a hanging sign of
ad of FM 89 radio station



Question No: 35(Marks 1) - Please chooseone

Which type of sales promotional offer is used when a manufacturer

places onetiny bottle of shampoo in abag and hangsit infront of each household door?
» A Ded

> A Premium

»A Sample
http://www.mcgrawhill.ca/college/berkowitz/olc/4mch gg20.html

> A Point-of-Purchase

Question No: 36 (Marks 1) - Please chooseone

For ad tracki ng, survey/researchis very helpful because:
» Itisplaying arole of Early warning system.

» It hasahility to revea changing market patterns:
» Itisabletocaptureunexpected events of dynamic markets.

» Itsasset value as accumulative databasereseurce is high.

Question No: 37 (Marks 1) - Pleaseghoose one
A product i mprinted with a l6ges@k promotional message of VU, isan example of which
of the following:

» Advertising Spegialty

» Advertising Novelty

» Promatilenal Product
»All of the given options



Question No: 38(Marks 1) - Please chooseone

Which one of the fdlowing is the characteristic of a good brand?
»Distinctive and easy to remember

» Include company s name
» Latest technol ogy
» Appea to young people

. O

Question No: 39 (Marks 1) - Please chooseone \.
S

»Ad agencies

» Missionary saespeople '\L«
» Technical salesspecialists
» Conaultants (b

Question No: 40 (Marks 1) ®Please chooseone

Which of the fol o hods for establishing an advertising
budget is most clasdly related to the percent-of -sal es method?

> Thegall- an-afford method

»The per-unit expenditure method
httfi//hi ghered. mcgraw-hill.com/novella/QuizProcessingServl et

e competitive parity method
» Theresearch approach

are used in certain industries such as pharmac a
focus solely on promotion of existing products and inw of new products.




Question No: 41 (Marks 1) - Please chooseone
Which of the falowing statements about direct marketing is
TRUE?

» Direct marketing does not include online advertising

» Direct marketing uses indirect forms of communication with customers
»Personal selling isafor m of direct marketing

» Encoding and decoding are not important in direct marketing

Question No: 42 (Marks 1) - Please chooseone °
"A market composed of the individuals and organi zationsﬁh\«

acquire goodsfor the Purpose of reselling or renting tW

the definition of \1
» Resller Market %
> Business M ar ket

> Government M arket ‘b
> Service Maket :0

ersat a profit.” Thisis




Question No: 43(Marks 3)
What isniche mar keting and how you deter mine niche marketing?

Identifying main users of your product so you can direct marketi ng efforts to those users.
Picking right market segment that it is —

i. Measurable in quantitative terms.

ii. Substantial enough to generate planned sales volume.
lii.Accesd ble to your company’ s distribution methods.

iv. Sensitive to pl anned/affordable marketi ng spending events.

Question No: 44 (Marks 3)
How would you describe the corporate identity according to
advertising perspective?

Question No: 45(Marks 3)
InMagg Nodelsadvertisement on TV, which/fagredi entsithey use
tomake a successful ad?

Question No: 46 (Marks 5)

Tocompete in market, every organizatien mai ntains a close |l ook

on the activities of itsrivals to and yzethe competitor situation. What factors are
hel pful for the company to do thistask?

Question No: 4%(Marks 5)

LeverBros. hasypaid Rs. 20,000to ABC Mart for Point of

Purchase(PoP)for amonth, but after twenty days, it is doserved that company isnot
getti ngrany\ benefit for which they have paid.

Beingrasstudent of MBA Marketing, identify what can be the

reasons due towhich company is unableto grab the attention of audience.



Question No: 48 (Marks 10)

Y ou are the marketing manager of an "Industrial Paint Company”.

What would you evaluate different elements required to make a successul marketing
plan to achieve the company s objective?

Question No: 49 (Marks 10)
How the different componentslike ill ustrations, language of typography,
readability, headli nes and typestyle are hel pful to make an effective

advertisement? .\.C)Q
&
%
O‘b
Q



